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Our Mission

Mission: Ascend at the
Aspen Institute is the
national hub for
breakthrough ideas and
collaborations that move
children & their parents
toward educational
success & economic
security.
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Harness the Family’s Full Potential

1

The Need

Fragmented policies and programs that Policies and programs that address the
address the needs of children and needs of children and their parents
parents separately leave either the child together can harness the family’s full

or parent behind and dim each family’s potential and put the entire family on a
chance at success. path to permanent economic security.
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Integrating a 2Gen Lens

The Two-Generation Continuum

A-—|—) T —

child- child- parent- parent-
focused focused focused focused
with parent . with child
elements whole family elements
e.g., parenting e.g., child care
skills or family subsidies or food
literacy assistance

Two-generation approaches provide opportunities
for and meet the needs of children and their
parents together.
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Principles to Guide 2Gen Efforts

e Measure and account for outcomes for
both children and their parents

* Engage and listen to the voices of families
* Ensure equity
* Foster innovation and evidence together

* Align and link systems and funding
streams
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Core Components

early childhood

education
Head Start
early learning

postsecondary &
employment
pathways

community college

training and certification
workforce partnerships

social
capital

peer and family
networks, coaching,
and cohort strategies
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health & economic

well-being assets

tal, physical, asset building
?:hnasiofqu;;cqcllthand housing and public supports

coverage and access to care :Irrt;?\gcfrli:i?opnqmiy
adverse childhood experiences P
toxic stress
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2Gen Program Continuum

PROGRAM

Providing services to
both child and adults
simultaneously and

tracking outcomes for
STRATEGY both.

Aligning and/or
coordinating services
with other organizations

to meet the needs of all
family members.

|

simultaneously. Throughout the continuum, cultural
competency is a prerequisite.

APPROACH

A new mindset for
designing programs and

policies that serve child
and parents
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Federal Policy Opportunities
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© White House Rural IMPACT demonstration sites ‘ Department of Health & Human Services
MIECHV (2016)

Department of Labor Strengthening
* NGA 2Gen State Policy Network Working Families Initiative

n Innovate+Educate and NAWB 2Gen Winners
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2Gen momentum: Confluence of
strategies and investments

>
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I8 Ascend Network WKKF STEPS grantees

AECF 2Gen sites

Educare Learning Network 2Gen Acceleration
grantees

W States with 2Gen strategies (human services)
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Ascend Network

171 Network Partners in 36 states and the District of Columbia

TWO GENERATIONS, ONE FUTURE.
ASCEND!  ASPEN INSTITUTE ASCEND NETWORK

To learn more about Ascend at the Aspen Institute and two-generation approaches, visit:

hitp://ascend.aspeninstitute.org () @aspenascend @ /aspenascend
November 2016
The Aspen Institute Ascend Network is made up of leading Connections to Success (MO)
organizations and experts working to create a portfolio of Cook Inlet Tribal CouncilA (AK)

two-generation solutions through practice, policy, evidence

building, and political will. To date, there are 157 partnersin Department of Psychology, University of Denver* (CO)

the Network. Economic Mobility Pathways (EMPath)A (MA)
Educare Central Maine (ME)

2Gen Equity (CA) Educational Aliance/ (NY)

Abriendo Puertas/Opening Doors/ (CA) El Paso Community College™ (TX)

Q()ZF%ESS Collaborative Program - The Ohio State University Endicott College*/ (MA)

Acelero Learning, Inc.*A (W) Evanston Community Foundation/ (IL)

Alabama Power Foundation™ (AL) Families In Schools (CA)

Allegany County Human Resources Development

Commission (MD) Family and Workforce Centers of America (MO)

All Our KinA (CT) Family Independence Initiative/ (CA)
American Academy of Pediatrics (IL) Family Resource Center Association/ (CO)
AmericanPoverty.org™ (IL) Family Scholar House, Inc.A (KY)
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Example of 2Gen Implementation

United Neighborhood Houses of New York

72

United Neighborhood Houses

Lynn Appelbaum
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Example of 2Gen Implementation

Colorado Department of Human Services

COLORADO

Office of Children,
Youth & Families

Division of Child Welfare

Reggie Bicha, Executive Director

W®ASCEND
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Example of 2Gen Implementation

Springboard To Opportunities
Jackson, MS

ringboard@®
pportunities

Aisha Nyandoro, PhD
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Working with Communities: Tools & Resources
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STATE HUMAN SERVICES MODEL

INFANT AND PARENT NEUROBIOLOGIC CHANGE

In this paper, we highlight the evidence in support of
investments in both parents and children during the paired
v sensitive periods of early life and the transition to parenting.

A sensitive period is a specific and limited time when the
individual is especially open to environmental inputs, typically
because the brain and body are rapidly developing or
reorganizing during that time window. Impogiess ee
fo experience that occurs during
- both opportunity and vulnerability!

TWO-GENERATION PLAYBOOK

g kim and Sarah Enos Watamura
- f Denver; Stress, Early Experiences and
5 ent Research Center
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Welcome to the 2Gen
Outcomes Bank

T

Submit Materials to Outcomes Bank

This is a crowdsourced website. Please use the link below to
submit additional outcomes, indicators, tools, and highlights
of programs that articulate and track outcomes for children
and the adults in their lives together. We welcome
contributions from practitioners, policymakers, and
researchers in all sectors.

SUBMIT®

Outcomes Bank for 2Gen Programs

4‘
\

Explore the 2Gen Outcomes Bank

The 2Gen Outcomes Bank is designed to help capture and
organize the outcomes, research, tools, and evidence base for
two-generation approaches, strategies, and programs. Within
the database, you will find outcomes, indicators, and research
organized by child, parent, and family across the core 2Gen
components of education, economic assets, health and well-
being, and social capital. This is a growing resource - materials
are crowdsourced from those active in two-generation and
related fields.

o WASCEND
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Stay Connected — and Questions

/® ru 2Gen? | Ascend X

& (¢ ‘ @ ascend.aspeninstitute.org/pages/RU-2Gen h*g ‘ :

Select Language M Powered by Translate Philanthropic Partners  Contact Us

THE ASPEN ) INSTITUTE

Engage: #2Gen oLike

| ASCEND =

o Two generations. One future.
OUR STRATEGIES  THE TWO-GENERATION APPROACH  RESOURCES  ABOUT US  CONTACT

RU 2GEN? FELLOW SPOTLIGHT .

Dr. Sarah Enos
TAKE THE SURVEY!

Watamura, ‘15
DENVER, CO

The survey guides organizations through a series of questions based on the core components of a two- Associate Professor of

generation approach. It is designed to help you identify opportunities to serve families more holistically. Psychology, University

Analysis of the survey results allows Ascend to understand where and how organizations are adopting a

two-generation approach, so we can build links between organizations and tailor our technical assistance

of Denver
More about Dr. Sarah
efforts to strengthen the field.

Enos Watamura, '15 »

Take the Ascend 2Gen Field Survey here.
FEATURED STORIES sec s >

For those with more experience with two-generation approaches, there are also more in-depth early
childhood and postsecondary education surveys:

Take the Ascend Higher Education and 2Gen Field Survey here.
FEATURED EVENTS scese>

Take the Ascend Early Childhood Development and 2Gen Field Survey here.

Take the RU 2Gen Field Survey on our website!
http://ascend.aspeninstitute.org
Contact: marjorie.sims@aspeninstitute.org
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