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Our	  Vision
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Mission:	  Ascend	  at	  the	  
Aspen	  Institute	  is	  the	  
national	  hub	  for	  
breakthrough	  ideas	  and	  
collaborations	  that	  move	  
children	  &	  their	  parents
toward	  educational	  
success	  &	  economic	  
security.

Our	  Mission
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The	  U.S.	  in	  the	  21st Century

The	  
American	  
Dream

The	  Reality
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Harness	  the	  Family’s	  Full	  Potential	  

The	  Need

Fragmented	  policies	  and	  programs	   that	  
address	  the	  needs	  of	  children	  and	  
parents	  separately	  leave	  either	  the	  child	  
or	  parent	  behind	   and	  dim	  each	  family’s	  
chance	  at	  success.	  	  

The	  Solution

Policies	  and	  programs	   that	  address	  the	  
needs	  of	  children	  and	  their	  parents	  
together can	  harness	  the	  family’s	  full	  
potential	  and	  put	  the	  entire	  family	  on	  a	  
path	  to	  permanent	  economic	  security.
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Two-‐generation	  approaches	  provide	  opportunities	  
for	  and	  meet	  the	  needs	  of	  children	  and	  their	  
parents	  together.	  

Integrating	  a	  2Gen	  Lens
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Advancing	  Top	  Ten	  for	  2Gen
• Measure	  and	  account	  for	  outcomes	  for	  
both	  children	  and	  their	  parents
• Engage	  and	  listen	  to	  the	  voices	  of	  families
• Ensure	  equity
• Foster	  innovation	  and	  evidence	  together
• Align	  and	  link	  systems	  and	  funding	  
streams

Principles	  to	  Guide	  2Gen	  Efforts
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Core	  Components
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asset building 
housing and public supports
financial capacity
transportation

economic 
assets

peer and family 
networks, coaching, 

and cohort strategies

mental, physical, and 
behavioral health
coverage and access to care
adverse childhood experiences
toxic stress

early childhood
        education

social 
capital

health & 
well-being

postsecondary &   
         employment 
            pathways

community college 
training and certification
workforce partnerships

Head Start
early learning
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APPROACH

A	  new	  mindset for	  
designing	  programs	  and	  
policies	  that	  serve	  child	  
and	  parents	  

simultaneously. STRATEGY

Aligning and/or	  
coordinating services	  with	  
other	  organizations	  to	  
meet	  the	  needs	  of	  all	  
family	  members. PROGRAM

Providing	  services to	  both	  
child	  and	  adults	  
simultaneously and	  
tracking	  outcomes for	  
both.

Two-‐Generation	  Approach,	  Strategy,	  
Program	  Continuum

2Gen	  Program	  Continuum

APPROACH

A	  new	  mindset for	  
designing	  programs	  and	  
policies	  that	  serve	  child	  
and	  parents	  

simultaneously.

STRATEGY

Aligning and/or	  
coordinating services	  
with	  other	  organizations	  
to	  meet	  the	  needs	  of	  all	  
family	  members.

PROGRAM

Providing	  services to	  
both	  child	  and	  adults	  
simultaneously and	  
tracking	  outcomes for	  
both.
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Throughout	   the	  continuum,	   cultural	  
competency	  is	  a	  prerequisite.	  
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Federal	  Policy	  Opportunities

AK

HI

Department	  of	  Health	  &	  Human	  Services
MIECHV	  (2016)
Department	  of	  Labor	  Strengthening	  
Working	  Families	   Initiative	  

White	  House	  Rural	  IMPACT	  demonstration	  sites
Innovate+Educate	  and	  NAWB	  2Gen	  Winners

NGA	  2Gen	  State	  Policy	  Network
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2Gen	  momentum:	  Confluence	  of	  
strategies	  and	  investments

AK

HI

WKKF	  STEPS	  grantees
AECF	  2Gen	  sites
Educare	  Learning	  Network	  2Gen	  Acceleration	  
grantees

Ascend Network

States	  with	  2Gen	  strategies	  (human	  services)
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Ascend	  Network
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171	  Network	  Partners	  in	  36	  states	  and	  the	  District	  of	  Columbia	  	  



Advancing	  Top	  Ten	  for	  2GenExample	  of	  2Gen	  Implementation
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United	  Neighborhood	  Houses	  of	  New	  York

Lynn	  Appelbaum



Advancing	  Top	  Ten	  for	  2GenExample	  of	  2Gen	  Implementation
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Colorado	  Department	  of	  Human	  Services

Reggie	  Bicha,	  Executive	  Director



Advancing	  Top	  Ten	  for	  2GenExample	  of	  2Gen	  Implementation
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Springboard	  To	  Opportunities
Jackson,	  MS

Aisha	  Nyandoro,	  PhD



TWO OPEN WINDOWS
INFANT AND PARENT NEUROBIOLOGIC CHANGE

  In this paper, we highlight the evidence in support of 

investments in both parents and children during the paired 

sensitive periods of early life and the transition to parenting. 

A sensitive period is a specific and limited time when the 

individual is especially open to environmental inputs, typically 

because the brain and body are rapidly developing or 

reorganizing during that time window. Importantly, the 

openness to experience that occurs during sensitive periods 

provides both opportunity and vulnerability.

by Pilyoung Kim and Sarah Enos Watamura
University of Denver; Stress, Early Experiences and 
Development Research Center

TWO-GENERATION PLAYBOOK

Working	  with	  Communities:	  Tools	  &	  Resources
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Outcomes	  Bank	  for	  2Gen	  Programs	  	  
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http://outcomes.ascend.aspeninstitute.org/
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Stay	  Connected	  – and	  Questions

Take	  the	  RU	  2Gen	  Field	  Survey	  on	  our	  website!
http://ascend.aspeninstitute.org

Contact:	  marjorie.sims@aspeninstitute.org
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